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Djalal es un joven que lucha por encontrar su sitio en el mundo
real. Esta obsesionado con Lord_Sex, su avatar en Internet. Ha
estado construyendo su ciberidentidad desde su adolescencia,
grabandose a si mismo recreando operaciones militares, y
subiendo sus videos a Youtube. Tiene miles de seguidores. Tiene
también una de las mayores colecciones privadas de armas y
equipamiento militar. Llevando su suefio al limite, se alista en el
ejército espafiol y se ofrece voluntario para ir al frente afgano.
Pasa alli seis meses con su cdmara de video, grabando en los
ratos muertos. Entonces decide dejar el ejército. Pero no es por
miedo, sino porque se aburre: la guerra no es como en las
peliculas. Djalal vuelve a casa desencantado, buscando qué hacer
con su vida. Su regreso no es facil. La crisis econémica, que
estaba empezando cuando se fue, ha golpeado a su propia
familia. Su padre, con quien Djalal ha estado viviendo desde que
sus padres se divorciaron, ha perdido su trabajo y se ha visto
forzado a vender la casa familiar. En ese momento, padre e hijo
siguen viviendo alli, pero pronto deberéan irse.

Djalal is a young man who struggles to find his place in the real world.
He's obsessed with Lord_Sex, his avatar on the internet. He has been
constructing his cyber identity since his teenagehood, filming himself
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reenacting military operations, and uploading his videos in Youtube. He
* 2007 - FESTA MAJOR Il (Documental no calificado) has thousands of followers. He also has one of the largest private
* 2008 - UNVEILED VIEWS (Documental no calificado) military collection of weapons and military equipment. Following his
. } o dream, Djalal enlisted in the Spanish army and volunteered to be sent

2011 - QATAR THE RACE (Documental no calificado) to the Afghan front. He spent six months there with his videocamera,
filming the down times. Then he decided to leave the army. But it

Largometrajes/Feature films: wasn't because he couldn't take the fear, but rather because he was
bored: war is not like in the movies. Djalal comes back home
* 2015 - GAME OVER disenchanted, looking for a something to do with his life. His return is

not an easy one. The economic crisis which was beginning when he set
off has mushroomed, hitting his own family. His father, with whom Djalal
has been living since his parents divorced, has lost his job and has
been forced to sell the family home. For the time being, father and son
carry on living there, but soon they will have to leave.
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